SOCIETE GENERALE INVITES CHILDREN FROM ACROSS THE
ASIA PACIFIC REGION TO CELEBRATE RUGBY’S SPIRIT AND
VALUES ON THE OCCASION OF RUGBY WORLD CUP 2019

Press release
Hong Kong, Tokyo, 23 October 2019

•
The Rugby Spirit Festival, taking place in Yokohama from 23-27
October 2019, is a unique, child-focused charity programme created by
Societe Generale.
•
The children are coming from twelve charities focusing on social
inclusion and supported by Societe Generale. These 96 young people will
join 150 students from Nakaodai Junior High School in Japan to
participate in the Festival, hosted by the City of Yokohama.
•
Implemented in collaboration with ChildFund, the Festival will
represent a once in a lifetime opportunity for children to connect with
Japan through rugby, and be part of Rugby World Cup semi-final on
Saturday 26 October.

This week, 250 boys and girls aged 11 -14 will gather in Yokohama to take part in the Rugby Spirit
Festival created on the occasion of Rugby World Cup 2019 (RWC 2019).
Developed as a cultural exchange program by Societe Generale and ChildFund, World Rugby’s principal
charity partner for RWC 2019, the Festival will include educational workshops as well as a tag rugby
tournament. Coaches from the innovative ChildFund Pass It Back sport for development programme
will be on hand to provide training and mentoring.
Societe Generale rugby ambassadors including Jonny Wilkinson, Thierry Dusautoir, Ayumu Goromaru
and Vahbiz Barucha will also be given the opportunity to meet with the children and share their
experience of how rugby is able to create a positive impact.
Finally, all children will be given the opportunity to celebrate RWC 2019 by attending the first semi-final
on Saturday 26 October.
The Festival has been driven by the fundraising efforts of Societe Generale staff who took part in a
charity touch rugby tournament organised in Hong Kong as part of Societe Generale activation plans
for RWC 2019.

Hikaru Ogata, CEO, Societe Generale Asia Pacific said: “The Rugby Spirit Festival is the result of our
involvement as Worldwide Partner of Rugby World Cup 2019 on one side, and our commitment to
education and professional integration, namely through the Societe Generale Corporate Foundation for
Solidarity, on the other.”
“Our responsibility is to make one of the world’s biggest events accessible to people we are working with
on a daily basis. Rugby has this ability to create connections between people beyond gender, language, or
social background. The enthusiasm and dedication of our staff in Asia Pacific to raise funds to allow
children from their locally supported charity to travel to Japan was also essential.
With the involvement of ChildFund, World Rugby’s charity partner for RWC 2019 and our partner for the
Festival, we have all the ingredients to offer a unique opportunity for these children.”
ChildFund CEO Nigel Spence said: “We are so excited to be working with Societe Generale on an event
that will bring so much joy to so many children.”
“Societe Generale staff have shown enormous energy, enthusiasm and dedication to their chosen
charities. Like ChildFund, they too believe in the importance of giving child the chance to play, learn and
grow. We look forward to giving these young people three days they will never forget!”
Participating charities (12)
Australia:
China:
Hong Kong SAR:
Hong Kong SAR:
India:
India:
India:
Japan:
Madagascar:
Singapore:
Taiwan:
Vietnam:

National Aboriginal Sporting Chance Academy
Adream Charitable Foundation
HKRU Community Foundation
Hans Andersen Club
Aseema Charitable Trust
Get into Rugby (Indian Rugby Union)
Magic Bus Foundation
Kids Door
Terres en Melees
Children's Wishing Well
Taiwan Fund for Children & Families
ChildFund

Festival overview
Date
Wednesday 23 October
Thursday 24 October
Friday 25 October
Saturday 26 October
Sunday 27 October

Activity
Participants arrive

Location
-

Workshops and cultural exchange

Nakaodai Junior High School

ChildFund Pass it Back tag rugby day

Yokohama C&A Club

RWC semi-final

Yokohama stadium

Participants depart

-
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Societe Generale
Societe Generale Societe Generale is one of the leading European financial services groups. Based on a diversified and
integrated banking model, the Group combines financial strength and proven expertise in innovation with a strategy of
sustainable growth, aiming to be the trusted partner for its clients, committed to the positive transformations of society and
the economy.
Active in the real economy for over 150 years, with a solid position in Europe and connected to the rest of the world, Societe
Generale has over 149,000 members of staff in 67 countries and supports on a daily basis 31 million individual clients,
businesses and institutional investors around the world by offering a wide range of advisory services and tailored financial
solutions. The Group is built on three complementary core businesses:
French Retail Banking, which encompasses the Societe Generale, Crédit du Nord and Boursorama brands. Each
offers a full range of financial services with omnichannel products at the cutting edge of digital innovation;
International Retail Banking, Insurance and Financial Services to Corporates, with networks in Africa, Russia,
Central and Eastern Europe and specialised businesses that are leaders in their markets;
Global Banking and Investor Solutions, which offers recognised expertise, key international locations and
integrated solutions.
Societe Generale is included in the principal socially responsible investment indices: DJSI (World and Europe), FTSE4Good
(Global and Europe), Euronext Vigeo (World, Europe and Eurozone), four of the STOXX ESG Leaders indices, and the MSCI Low
Carbon Leaders Index.
For more information, you can follow us on Twitter @societegenerale or visit our website www.societegenerale.com

ChildFund

The Societe Generale Rugby Spirit Festival is being run in partnership with ChildFund, World Rugby’s principal charity partner
for Rugby World Cup 2019. ChildFund Pass It Back is an innovative sport for development program led by ChildFund in
partnership with World Rugby and Asia Rugby that delivers an integrated life skills and rugby curriculum for children and young
people in disadvantaged communities across Asia. With a focus on gender inclusion, half of all players and coaches are female.
The programme’s objectives are to equip children and young people in Asia to overcome challenges, inspire positive social
change and ‘pass it back’ to their communities.

